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ABSTRACT

Market resources and influences are growing dagdy Awareness of consumer rights is most vitaddoiety
and a way to eliminate malpractices by the manufacs, producers, and marketers. The consumetwinutal area are
not well organized and they have very weak barggimiower. Lack of awareness has its root in mamgghin general
and in particular it lies in illiteracy in India.eBple do not know what they should do in casedf/tare to be subject to
fraud by them. They are not aware of the resouawadable to them under laws provided for redrgssinch cause. Lack
of consumer education is the root of the problenumdwareness among the people of India about &laitights and
remedies, therefore no law will ever be able tovigte people their due rights against such bad pextof sellers or
manufacturer unless they are being educated an@ mafre about the available remedies in case ddtva of their
rights. In this context, the researchers have nadattempt to study the awareness level of thd moanen towards
consumer rights in Salem district. The researclnerge selected 100 rural women from Salem districtadopting
multi-stage sampling. The present study is emgiiicaharacter based on survey method. As an dateatt of the study,
the primary data were collected from the rural wométh the help of interview schedule. On accounkoaver level of
education, schedule method is employed to coltexiprimary data. Taking into consideration the ofyes of the study,
a schedule was prepared after a perusal of availabeiature and thorough consultation with theezigof related fields.
In order to study the awareness level of the nu@ihen towards consumer rights, analysis of one-vaaiance, student
t-test, analysis of co-efficient of variation, mplé regression analysis and percentage analysis baen employed.
Lack of avenues to discuss consumer rights, famdgstraints, lack of capacity building exerciseskl of access to
information, poor network with various sets of plopnd inadequate education and training are thsores of the rural
women for poor level of awareness on consumersighBalem district. The researchers have suggeatélis ways and

means to popularize consumer rights among ruralevoim Salem district.
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INTRODUCTION

Market resources and influences are growing daydyy Awareness of consumer rights is most vitaddoiety
and a way to eliminate malpractices by the manufacs, producers, and marketers. The awarenessgdls needed today
as consumers pay for the products from their hardezd money and they should get its worth. Thegmteday strategies
by many firms to mislead the customers by reduatibweight, quality, price differences, worthlegs\sces, lack of after
sales service by ignoring customer’'s complaintguests, and lethargic high handedness of monopmalgtipes. It is
consumer fundamental right to know about the safiityability, worthiness of any product they argibg. At the same

time, it is not the sole responsibility of the matrlor of the government to provide consumers wétaided information.
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A consumer, on his part, must make every efforinform himself of the product or service. Consumigihts are
well-defined and there are agencies like the gawemt, consumer courts and voluntary organizatibas work towards
safeguarding them. Consumer rights and resporighbilire knotted together and without sharing coresuesponsibility,
consumers will find it very difficult to enjoy therights on a long-term basis. Although there atenber of laws
introduced and still the traders find it easy talgew and ultimately consumers are the sufferershtRigm the start
consumers have been cheated by wrong informatimieh pricing, poor after sales service. With regés service
providers, they take advantage of consumer urgandyexploit them. Hence, the need of the consuigbtsrawareness

and legal remedies through consumer courts tothelgociety’s welfare.
Consumer Rights

Consumer rights guaranteed under the ConsumerdtiooteAct 1986 under the constitution of India aight to
safety; right to be protected against the marketihgoods or services which are hazardous to liié groperty; right to
information; right to be informed about the qualifpantity, potency, purity, standard and pricgadds or services as the
case may be, so as to protect the consumer agaifet trade practices; right to choose; right ®dssured, wherever
possible, access to a variety of goods and serdatemmpetitive prices; right to be heard and toabsured that rural
consumers' interest will receive due consideragéibappropriate manner; right to redressal; righadek redressal against
unfair trade practices or restrictive trade prasior unscrupulous exploitation of rural consumeht to consumer
education; right to acquire knowledge and skilleder for taking action to influence factors whidfeet consumer
decision; right to healthy environment; right toypital environment that enhance the quality of liféncludes protection

against environmental dangers over which the iddizi has no control; and right to basic needs.
STATEMENT OF THE PROBLEM

The Indian consumer is poor, illiterate, ignoraasgive or has a defeatist mentality and continodsetat the
receiving end. The manifestations of consumer gegti are evident in the adulterated food theytbatspurious, unsafe
and sub-standard products they buy; the repeatatibgie of essential commodities accompanied bykbisarketing and
profiteering; the hazardous drugs that are pushedugh the counter; the glossy, unethical and madaijye
advertisements with which they are bombarded; tailtion, indignity and harassment that they aobjected to by
public sector undertakings. In rural markets botHess and buyers face various problems. The seliier not have
adequate knowledge about the products they aiiegelhd the buyers are not given the opportunityeiect the product
of their own choice. Both of them have traditionatlook. In these markets poor and backward consue exploited
by traders in different ways such as the sale bswundard quality, expiry date product, etc. Corexgnare not given
correct information and after sale service provigedot adequate. The consumer needs protection fnalpractices of
the businessman. The consumers in the rural aeeaatr well organized and they have very weak banggipower.
Therefore, consumer protection is very much neetladk of awareness has its root in many thingsanegal and in
particular it lies in illiteracy in India. Peopl@dot know what they should do in case if theytarbe subject to fraud by
them. They are not aware of the resources availablhem under laws provided for redressing sualsealack of
consumer education is the root of the problem adfwareness among the people of India about availades and
remedies in cases anything goes against the ihtefeonsumer in India, therefore no law will eusr able to provide
people their due rights against such bad practitssllers or manufacturer unless they are beingated and make aware

about the available remedies in case of violatibriheir rights. There is an utter lack of consumights awareness
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especially among rural populations of their rightel particularly the way of putting them into preet Therefore there is
need for spreading consumer rights awareness anariaus section of society, particularly the iltége and more so the
helpless and unorganized section among themtheigfore, required that the people should at laogée be aware about
their rights and available remedies under the CmesuProtection Act. In this context, the researshgave made an

attempt to study the awareness level of the rucahen towards consumer rights in Salem district.
OBJECTIVES OF STUDY

» To review the various rights of the consumers ur@arsumer Protection Act,1986

» To examine the awareness level of the rural woroemrtds consumer rights in Salem district.

e To suggest ways and means to popularize consugtes @mong rural women in Salem district.
HYPOTHESIS

The study is based on the formulation of the follaphypothesis: bi: There is no significant relationship among
the awareness level of the rural women belongingiti@rent demographic profile towards consumeihtsgin Salem

district.
MATERIALS AND METHODS

The present study attempts to examine the awardegss of the rural women towards their rights unde
Consumer Protection Act, 1986. The study is comfioely to rural women in Salem district. The resbars have adopted
multi-stage sampling. In the first stage, 4 blooks of the 20 blocks i.e. 25 per cent of the bloskse selected on simple
random basis. The blocks selected wee Omalur, Saltur and Sankari. In the second stage, 5 vikagere selected
from each selected blocks. In the third stage, ffiral women were selected from each village seteon purposive basis.
Therefore, the sample size consists of 100 rurahe&m The present study is empirical in charactesetbeon survey
method. As an essential part of the study, the gmyrdata were collected from the rural women. Csoant of lower level
of education, schedule method is employed to cotlee primary data. Taking into consideration tligeotives of the
study, a schedule was prepared after a perusalailbible literature and thorough consultation vitib experts of related
fields. Pre-testing of schedule was done duringda013, involving 10 rural women to know the releve of the
qguestions. In the light of pre-testing, necessamanges were incorporated in the questions and weguences.
The secondary data have been collected mainly joumals, magazines, government reports, booksueniblished
dissertations. In order to study the awareness lefvéhe rural women towards consumer rights, asialyf one-way
variance, student t-test, analysis of co-efficientariation, multiple regression analysis and patage analysis have been

employed.
FINDINGS

e There is a significant relationship between the remass level of the rural women belonging to défgrage

groups, educational status, income groups, ocaumatnd blocks towards consumer rights in Saletrictis

* The respondents of the age group upto 25 yeansomdsnts having degree qualification, respondehts ave
annual household income above Rs.75000, women edgagagricultural activities, and respondents bgiog

to Omalur block have high level of awareness towaahsumer rights in Salem district.
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e The variation in the awareness level was high ambagespondents of age group upto 25 years, aotgibne
respondents who have annual household income RELSTRO00 towards consumer rights in Salem district.
A consistency is found in the awareness level ldéiibte respondents, among the respondents ciaadgj and

among the respondents of Salem block towards comstights in Salem district.

* There has been a low degree of correlation betwse@mwareness levels of the rural women towardswoer
rights and selected personal variables. The R sqimgicates that 2% of variation in the awarenes®llis
explained by all personal variables taken togethke F value indicates that the multiple correlatimefficients
are not significant. Gender, age, education, odtupaand block they belong to have no significaffect on

their awareness level in Salem district.

» Lack of avenues to discuss consumer rights, fao@ihstraints, lack of capacity building exercisasklof access
to information, poor network with various sets eople and inadequate education and training aresdsons of

the rural women for poor level of awareness on eores rights in Salem district.
SUGGESTIONS

» Government through its legislative and other messwhould promote welfare of a consumer by encingag
faire trade practices. Department of Consumeriisffa consultation with the Ministry of PanchayRdj should
take desired initiatives to provide adequate pithlitor utilizing the National and State consumeelpiine.
To reach a large number of rural consumers, a wigocampaign with the involvement of the panchayatds

to be taken up.

e Published periodicals and booklets, pamphlets tasseCDs, slides, documentary films for promotoegisumer
awareness in regional languages. The topic of coas@awareness should be included in the curricud@iimgh
schools, colleges for students of all streams. Maminars and workshops should be conducted inaéidual

institutions.

» For the proper functioning of the legal systemsitnecessary that the knowledge of the availabilfty legal
remedy should be so widely disseminated that peapl@ whole become conscious of their rights. Tdresemer
education becomes very important and pertinenbimtry like ours where a large section of the comsuis poor

and illiterate.

» Awareness should be created among consumers thnoeglpapers, televisions, pamphlets and hoarding at
different places in the rural areas. Effective atisement on TV creating awareness among consuitimat $iling
complaints does not involve any complication andviacing them that they will get justice. The infoation
regarding the functioning and process should beenmddarer to them. Role of electronic media waseWid
recommended by the sample respondents. Televisionld show programmes on the experiences of various
consumers who have got justice through various ghthws. So that public believes in the genuinenésbe

Consumer Act.

e The government, voluntary organization and edunatianstitute should come forward to educate thelru
respondents towards important of their rights aesponsibilities. This can be done through the featjy

conducting of awareness compagain in rural areasidBs, the manufactures should try to create ieemess
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on this terminology. And the rural women should bained the importance of these terminology.

Manufacture/firm owners should spend some of thewarhtowards educating the rural women.
CONCLUSIONS

The presence and influence of the market grew diieatly in consumer life. Consumer began to purehsngs
from the market for a price. Soon mass productimhiadustrial production came into being giving dwsumer world an
entirely new dimension. This over dependence ofrtfaket exploits the consumers. This is the neethefhour to
implement the Acts and to educate the consumepsatect their rights to a large extent. If the aboifered suggestions
are implemented strictly then the entire consunoenraunity in general and rural women in particuldlt e educated to
a maximum extent about their rights and finally eleped to great extent. The present research fdcissé&now the
awareness level of rural women towards consumdntsign Salem district. In order to study the reskaobjective,
schedule has been considered as research toblefatudy. It has been surveyed among the 100 waaden from Salem
district on the basis of multi-stage sampling hitstudy provokes the people concerned to takes gmsitive measures in

order to popularize the consumer rights among muoshen, the researchers will feel amply rewarded.
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